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PartnersFirst Guide to Email Marketing Success:

Getting Results with Tailored Mail

Email marketing has a proven track record of success, delivering an ROI higher than just about any other marketing tool. With a permission-based approach, your prospects and end-users provide you with their email addresses, so they are already asking for you to contact them. With an email marketing program that utilizes such great information, you can maximize the value of these contacts, build your customer relationships, and increase your response rate—all without exhausting your budget.

Zebra already provides PartnersFirst™  members with strategic planning, creative thinking, and campaign execution. Now we’ve partnered with Tailored Mail to show you how to bring in more income for less, without having to start from scratch. This partnership means that you can access a powerful email marketing service — with a wide range of benefits — at no additional cost to you! 

Tailored Mail provides cutting-edge email marketing services that drive clients to your door with a minimum time investment from you. How is that possible? Because Zebra and Tailored Mail have already done the work! Zebra’s channel marketing specialists have blended their expertise Tailored Mail to bring you this no-fee service as part of your PartnersFirst™ membership benefits. 

10 Reasons To Use Permission-Based Email Marketing 

1. Regular contact is the best way to keep your name, logo, and products in front of your customers.

2. It’s trackable! You’ll see who opened it, who read it, and who clicked through to see your products. Linking to your offers, programs, and advantages is one of the easiest parts of email marketing.

3. You can set up marketing “blasts” and campaigns ahead of time so they are released automatically.

4. Statistics show that your customers come to rely on you more and trust you more when you contact them regularly.

5. Just one click sends your prospects right where you want them to go so they can find more information, place an order, contact you, or share information with their customers.

6. It’s a great channel for you to distribute new information, recent releases, special deals, sales, and discounts.

7. Permission-based email marketing shows your customers that you respect their privacy. 

8. Once your customers opt in, agreeing to be part of your regular communications is a given. They expect to hear from you. Now, that’s a captive market!

9. A customer can unsubscribe easily, with just one click.

10. Direct mail and cold calls return 1-2% in sales—on a good day. Permission-based email marketing can increase that to 3%, 5%, or even 10%, and can do it cheaper and faster.

“Our approach has helped clients increase open, click, and conversion rates by more than 50%.” – TailoredMail.com 

Results are everything.

Here’s an example of Tailored Mail’s extensive service, capabilities, and results:

Tailored Mail's streamlined deliverability system enabled its clients to quickly ramp up their newsletter sales by presenting a solution that was able to result in a 99.8% deliverability rate to more than two million subscribers. Analytics showed an average open rate of 20.9% and click through rate of 20.0%. The “replication of databases” feature slashed the new account set-up and ongoing newsletter production time by up to 66%!

See the ROI for yourself!

What’s it going to cost you to switch from direct mail to email marketing? Prove to yourself it’s cheaper by clicking on this calculator. (http://www.marketingtoday.com/tools/roi_calculator.htm) 
We’ve done the work for you.
With Tailored Mail and Zebra’s channel marketing team, your effort is minimal. We provide the articles for your e-newsletters and content for your email blasts. Simply choose the content from our archives, pick a Tailored Mail template to be customized, submit your permission-based list, and you’re ready to go! 
Tailored Mail lives up to its name by creating a tailored masthead to reflect your unique brand. Plus, a landing page will automatically be generated — an essential component to a successful email campaign!

If you need help, support is just a call or click away. There’s always someone ready with an answer!
How to get maximum results:

Zebra chose Tailored Mail as its email-marketing partner because the company makes it so easy for our PartnersFirst™ members to be successful. Here are the steps to your success!

1. Set a goal. Do you want to increase traffic at your convention? Sell more to existing clients? Bring in new buyers? Having one specific goal will guide your program to success. The alternative—going in too many different directions—will dilute your results.

2. Organize your emailing list. Look over your active customer list, import it into Excel, and upload it to your email-marketing program. Optionally, send it to Zebra and we’ll do it for you! Don’t forget to include your current end-users — even if your goal is new customers — because your email gives them an opportunity to forward your great information to their associates. Permission-based email marketing is the perfect way to improve word-of-mouth advertising.

3. Contact all current customers (by phone, mail, fax, or email), advising them that you’re launching a free newsletter to keep them up-to-date with discount offers, new products, practical tips and trends, and much more. Be sure to tell them all they need to do to receive this valuable information is to provide their email address.

4. Contact your dormant customers. Try to discover why they no longer buy from you. Would they give you another opportunity if you stocked more of what they wanted? Would they be willing to provide their email address so you can keep them informed of special offers, new products, and events? If so, add them to the list. 

5. Choose a theme. Using relevant graphics (including your own logo), repeat your chosen theme, colors, and taglines on all your marketing materials. The more you repeat these images, the more recognizable your product and brand become.

6. Decide on a message. Are you saving time for your customers? Saving money? Improving lives? Choose one message and use it on everything. For best results, tie it to your company name, as well as to promotions and campaigns. 

7. Develop content. You can use our professionally prepared articles, available only to PartnersFirst™ members. If you’re creating your own articles, use a professional writer because the quality will make all the difference between sales and no sales. Words are magic when used properly. 
8. Release your emails in stages. If you are producing an event three months from now, think about releasing invitations repetitively over time—say, at the two-month, four-week, and ten-day points. Think about emailing both before and after your event; it’s a perfect way to acknowledge attendees and keep their interest piqued.

9. Work with the seasons. If you know people are less likely to read email during the holidays, back off; or plan on using your historically highest sales seasons to send new product notices or offers of new deals. 

10. Change your links. When customers see the same “clickables” every time, they’ll stop reading your emails, but if you stay fresh with new articles (which we’ll provide for you), feature your top customers, or include contests that refer buyers to your site, they’ll always be open to seeing what you can do for them. 

11. Link to your landing page. Enable your prospects and customers to start taking action immediately. There’s no better way to drive business directly to where you want it to go. And Tailored Mail makes it easy by automatically creating a landing page for your campaign.
12. Include a “call to action.” Do you want phone calls? Then include a special number or email address in your Tailored Mail so that customers are eligible for a discount or offer when they contact you by a certain date. Do you refer emails to your Sales Department? All you have to do is put a link in your Tailored Mail marketing piece that sets up an automatic email for buyers to send, then route it directly to Sales. Would you prefer that customers complete a form on your website? Just provide a link to your chosen web page, with an incentive (such as a contest, bundle, whitepaper, or discount) for filling out your form. Once you have their information, you’ve got everything you need to close exactly the sale you want from them. What could be easier?
13. Review the analytics. After you’ve sent your email, it’s essential to track the results. Keep an eye on your reports, provided free with this program, and you’ll see results instantaneously: how many emails were opened and by whom, how many links were clicked, which pages of your site were visited, how long visitors stayed on your landing page, and much more. Then use these reports to improve your email, which will give you better results each time you send.
All you need to do is tell us when you want to use the PartnersFirst™  Tailored Mail program. We’ll set up a free account for you, set up your co-branded masthead, and walk you through everything you need to know. You can even grab content through your PartnersFirst™ program by contacting your channel marketing rep directly. Tailored Mail will create a landing page for you, provide articles, and give you great metrics. All that’s left for you to do is upload your database and push the “go” button.

 “Our clients consistently tell us that our reporting, authoring, list-management, and content-testing tools are second to none. All tracking data is retained within Tailored Mail for as long as you do business with us. With our built-in content management system and ‘project’ organizational approach, creation of highly professional campaigns within your marketing team—or entire company—are a snap.” – TailoredMail.com
Is it this easy? Yes it is!

1. First, go to TailoredMail.com (LINK)

2. Watch the demo.

3. Contact your Zebra rep at channelmarketing@zebra.com and ask for your account to be created.

That’s all there is to it! You’re on your way to increased revenue in just a few clicks.

Get connected.

At Zebra, our partners really do come first! We recognize that our success relies on your success. We encourage you to use Tailored Mail’s outstanding email services to boost your business. If you need help strategizing your campaign, email us at channelmarketing@zebra.com. Your Zebra marketing pro will help you brainstorm ideas and guide you through the process to get the most from your email marketing.
Here’s to your success!
